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MAIN PURCHASER
IN HOUSEHOLD

CATEGORIES BEST FIT FOR 
SPORTS PARTNERSHIPS

18-24

FOOD
E.G. CHIPS, BISCUITS

25-34

ALCOHOL

35-54

SKINCARE

FEMALE

DEODORANT

M ALE

HAIR CARE

LADBIBLE

ALCOHOL

BRANDS PURCHASED

18-24 25-34 35-54

FEMALE MALE LADBIBLE
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AVERAGE SPEND PER MONTH

18-24

$101— $250

25-34

$251— $300

35-54

$101— $250

FEMALE

$101— $250

M ALE

LESS THAN $50

LADBIBLE

$251— $300

GROCERY BUYER DEMOS

STATEMENTS FROM GROCERY BUYERS

77% CONSUMING MORE OR 
THE SAME AMOUNT OF 
SOCIAL MEDIA 61%

I FIND HAVING KEY PIECES OF 
INFORMATION THROUGHOUT 
THE SEASON HANDY 58% I NOTICE BRANDS

THAT ARE PRESENT
AT SPORTS EVENTS

57% I MOSTLY RELY ON
DIGITAL PLATFORMS FOR
SPORTS UPDATES

56% SOCIAL MEDIA IS A PLACE TO 
SHARE SPORT CONTENT 
WITH FRIENDS


