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W HAT BRAND ARE YOU
A CUSTOMER OF

W HAT FACTOR IS THE MOST IMPORTANT TO 
YOU W HEN CHOOSING A FINANCE BRAND?

18-24

CONVENIENCE 
(ONLINE BANKING, 
MOBILE APP, ETC.)

25-34

FRIENDS & FAMILY 
RECOMMENDATION

35-54

BRAND
REPUTATION

FEMALE

REW ARDS
PROGRAMS

M ALE

BRAND 
REPUTATION

LADBIBLE

FRIENDS & FAMILY 
RECOMMENDATION

FACTORS IMPORTANT
W HEN IT COMES TO TRUSTING 

A FINANCE BRAND
MOST IMPORTANT W HEN IT COMES 
TO TRUSTING A FINANCE BRAND

18-24

REW ARDS
PROGRAMS

25-34

TV ADVERTISING/
BRAND 

AMBASSADORS

35-54

SPORTS
SPONSORSHIP

FEMALE

REW ARDS
PROGRAMS

M ALE

SPORTS
SPONSORSHIP

LADBIBLE

BRAND
AMBASSADORS
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FINANCE BRANDS TRUSTED

18-24 25-34 35-54

FEMALE MALE LADBIBLE

FINANCE BRANDS NOTICED 
DURING A SPORTS EVENT

STATEMENTS

50%
AGREE THAT FINANCE 
BRANDS SHOULD BE 
ALLOWED TO SPONSOR 
SPORTS EVENTS OR TEAMS

48%
BELIEVE IT’S IMPORTANT FOR 
FINANCE BRANDS TO CREATE 
FUN, INTERESTING OR UNIQUE 
CONTENT AN SOCIAL MEDIA

44%
I BELIEVE FINANCE BRANDS 
SPONSORING SPORTS EVENTS 
OR TEAMS POSITIVELY IMPACTS 
MY PERCEPTION OF THE BRAND

40%
I LIKE WHEN FINANCE 
BRANDS SPONSOR SPORTS 
EVENTS OR TEAMS


