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PEOPLE W HO PURCHASE 
FOOD/DRINK VIA ONLINE 

DELIVERY SERVICE

PURCHASES VIA 
ONLINE DELIVERY FREQUENCY

AVERAGE SPEND 
PER W EEK

18-24

$51— $75

25-34

$0— $25

35-54

$101+

FEMALE

$0— $25

MALE

$76— $100

LADBIBLE

$76— $100

W HY USE
ONLINE DELIVERY 
PLATFORMS

FACTORS THAT 
DETERMINE 
SELECTION

18-24

PAST 
EXPERIENCE

25-34

MARKETING/
ADVERTISING

35-54

PRODUCTS/
BRANDS

FEMALE

OFFERS

MALE

BRAND
REPUTATION

LADBIBLE

BRAND
REPUTATION
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FOOD DELIVERY 
SERVICES USED

FOOD DELIVERY SERVICES 
MORE LIKELY TO USE

18-24

FEMALE 35-54

MALE

25-34 LADBIBLE

ALCOHOL DELIVERY 
MORE LIKELY TO USE

18-24

35-54 FEMALE

LADBIBLE

25-34 MALE

W HAT FOOD/ALCOHOL DELIVERY BRANDS
DO YOU MOST ASSOCIATE W ITH SPORT?

18-24

FEMALE

25-34

LADBIBLE

35-54 MALE

STATEMENTS FROM PEOPLE
W HO ORDER FOOD/DRINK ONLINE

69% WATCHING MORE OR
THE SAME AMOUNT OF 
CONTENT ON TIKTOK 64%

BRANDS THAT ARE ACTIVE 
AT SPORTS EVENTS ADD TO 
THE EVENT EXPERIENCE 55% CONSIDER THEMSELVES 

A HUGE SPORTS FAN

53% HIGHLY LIKELY/LIKELY TO TRUST 
A BRAND THAT SPONSOR SPORTS 
EVENTS OR TEAMS

51% I ENJOY WATCHING ALTERNATE 
BROADCASTS WITH MY FAVOURITE 
CONTENT CREATORS


