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1UNDERSTANDING THE AUSTRALIAN SPORTS FAN 3.0

HOW  OFTEN DO YOU 
CONSUME FAST FOOD? AVERAGE SPEND PER MONTH

18-24

$251— $300

25-34

$51— $100

35-54

$51— $100

FEMALE

$101— $250

M ALE

LESS THAN $50

LADBIBLE

$51— $100

FAVOURITE
FAST-FOOD BRAND

ONE RESTAURANT YOU 
ASSOCIATE W ITH SPORT

IMPORTANT FACTORS 
FOR TRUSTING A FAST- 

FOOD BRAND

PEOPLE W HO FEEL FAVOURABLE/HIGHLY FAVOURABLE 
ABOUT FAST-FOOD BRANDS THAT CREATE CONTENT W ITH 

YOUR FAVOURITE ATHLETES, TEAMS OR SPORT
TOTAL 47%
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W HICH ASPECT OF BRAND 
ADVERTISING APPEALS TO YOU 

THE MOST?

18-24

SOCIAL MEDIA 
CAMPAIGNS

25-34

ONLINE BANNERS 
AND ADS

35-54

SPORT 
SPONSORSHIPS

FEMALE

SOCIAL MEDIA 
CONTENT

M ALE

TV
COMMERCIALS

LADBIBLE

SOCIAL MEDIA 
CAMPAIGNS

HOW  LIKELY ARE YOU TO CHOOSE A 
BRAND THAT OFFERS PROMOTIONS 

DURING SPORTS EVENTS

48%
HIGHLY LIKELY/

LIKELY

32%
NEUTRAL

9%
UNLIKELY

12%
HIGHLY
UNLIKELY

HAVE YOU EVER USED A 
MOBILE APP TO ORDER FROM 
A FAST FOOD RESTAURANT?

M OBILE APPS USED

45% 41% 32%

STATEMENTS FROM PEOPLE 
W HO EAT FAST-FOOD

55%
HIGHLY LIKELY/LIKELY TO USE A 
BRAND’S SERVICES IF THEY 
SPONSORED YOUR FAVOURITE 
SPORTS TEAM OR EVENT

59% WATCHING THE SAME OR 
MORE CONTENT ON TIKTOK

79% READING THE SAME AMOUNT 
OR MORE ARTICLES ONLINE


