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STATEMENTS FROM PEOPLE W HO 
PURCHASE OVER THE INTERNET

75% WATCHING MORE OR
THE SAME AMOUNT
OF YOUTUBE 59% WATCHING MORE OR THE SAME 

AMOUNT OF INFLUENCERS
OR CREATOR CONTENT 47%

BELIEVE THAT ONLINE CONTENT 
AND/OR SPONSORSHIP DEALS ARE 
THE IDEAL WAY TO INTERACT WITH 
SPORTS FANS/EVENTS

47% I CONSUME MOST OF MY 
CONTENT VIA THE TEAM I LIKE, 
RATHER THAN THE LEAGUE 40%

LIKELY/MORE LIKELY TO USE A 
BRAND’S SERVICES IF THEY 
SPONSORED YOUR FAVOURITE 
SPORTS TEAM OR EVENT


